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Summary

Natural Experiment

1 MBA students at LBA are randomly assigned to “streams” (≈ 400 students per year and
5 streams).

2 Measure on pre-MBA and post-MBA entrepreneurial activity:
without footprint: some self-reported activity
with footprint: LinkedIn activity
accomplished: with footprint and Pitchbook company page

3 Stream assignment does not depend on entrepreneurial activity.
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Results: Post-MBA Entrepreneurship
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Results: Human Capital Acquisition/Interest
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Summary

Summary

Effects are both significant and large in economic terms.
Human capital acquisition evidence suggests real effects.
Future work on seating charts looks promising.
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Channels

Summary
Possible channels for peer influence:

1 Better PR: spending time with entrepreneurs teaches peers the value of LinkedIn and
Pitchbook.

inconsistent with the human capital evidence

2 Role Models
successful entrepreneurs provide confidence

3 Generic Knowledge/Ideas
successful entrepreneurs provide/vet ideas
advice on financing
contacts (angle investors etc.)

4 Specific Knowledge/Ideas
like generic knowledge but in the same industry

5 Direct collaboration
successful entrepreneurs find co-founder among their peers
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Channels

Role Models

For most successful entrepreneurs (who
might also be the most confident) ab-
sence of good peers hurts.
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Role Models
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Channels

Role Models

Homophily ⇒ do women (men) have a
larger effect on women (men)?
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Channels

Role Models: New Evidence

Role model channel should be effective independent of the industry
Collect information on the pre-MBA and post-MBA industry to see whether the influence
is industry-specific.
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Channels

Specific Knowledge/Ideas

Azoulay (QJE 2010): Superstar Extinction - superstar collaborators as source of ideas
Add survey evidence: who of their peers was asked for advice?
Pitchbook provides some board/investor information: did post-MBA entrepreneurs tap
the networks of pre-MBA peers?

Scrape this information first.
Add specifically in the survey through auto-complete.
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Channels

Specific Knowledge/Ideas

Similar to the generic channel but works within an industry.
Use industry information from LinkedIn, Pitchbook and possibly a survey.
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Direct Collaboration
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Channels

Direct Collaboration

Pitchbook provides info on executives and board members.
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Channels

Direct Collaboration

Augment Pitchbook scraping with survey data.
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Summary

Amazing dataset with exciting preliminary results
Scraping of industry data, board members and executives from Pitchbook helps
distinguish channels.
Sending out survey to LBS MBAs could provide a lot of insights (especially when
combined with pre-scraped data).
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