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What does effective competition look like?

Supply 
Firms

incentivised to 
deliver what 

customers need, 
innovating

Demand 
Consumers
well informed, 

engaged able to 
move if needs not 

being met 

Good info. 
flow

Consumers don’t have 
access to appropriate 

information or don’t use it

Infrequent purchases 
and difficulty in 

comparing products and 
assessing value

Inertia in taking 
appropriate action

Consumers 
struggle to assess 

their own long-
term needs
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involved in switching 
(changing provider or 

product)

Access

Assess

Act

Market power/ limited 
number of competitors

Cartel behaviour/suppliers co-
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Barriers to 
entry/expansion

Disproportionate 
regulation
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Compete 
fairly

Innovate 
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Investment & corporate banking market study



Our focus has been on three broad issues

•including barriers to entry and expansion, purchasing 
behaviour by clients, reciprocity and syndication 

Choice

•including the IPO process and allocations

Transparency

•including between lending and transactional services and 
between corporate broking and transactional services

Bundling & cross-subsidisation



Asset management market study 
There are around £6trillion of investments managed by UK asset 
managers, of which around £2tn is money invested by pension funds; and 
£1tn is investments made by retail consumers. 

We want to ensure that investors can get the right access to the right 
products at the right prices, and to ultimately get value for money from 
their investments and pensions. We are looking at: 

How do asset 
managers compete to 

deliver value?

How do investment 
consultants affect 
competition for 

institutional asset 
management? 

Are asset managers 
willing and able to 
control costs and 

quality along the value 
chain?

Are there barriers to innovation and technological advances? 



Questions?


